
 
 
 
 
 
    

Young Aussies targeted by tobacco ads online 
A paper published in the Journal of Medical Internet Research reveals that despite strict laws governing 
tobacco advertising, young Australians are increasingly exposed to tobacco branding online.  

The study, by the Cancer Institute NSW, showed that almost a third (29%) of young people aged 12-24 in 
NSW and Queensland were exposed to online tobacco advertising, while more than a quarter (26%)  were 
aware of online tobacco branding.     

Australia has some of the world’s strictest tobacco advertising bans, covering areas including traditional 
media and sports sponsorship but  online tobacco promotion is still readily accessible through popular 
social media sites including Facebook and YouTube, pop-up and banner advertising and Google ads.  

Manager for Cancer Prevention at the Cancer Institute NSW, Anita Dessaix, says there is still evidence 
that young people who see tobacco advertising or branding online are more likely to be influenced to 
smoke.  

“Tobacco control has been a great success story here in Australia, particularly for young people. Over the 
past couple of decades we have seen rapidly declining youth smoking rates, with only 6.7 per cent of 
young Australians smoking daily.1   

“However, this study shows that young people who saw the tobacco ads online had a higher chance of 
being susceptible to smoking. At a stage when youth smoking is at an all time low, the readily accessible 
exposure to tobacco branding and advertising online could reverse efforts to reduce smoking rates 
further.”  

Although the tobacco industry claim their promotions are centred towards brand loyalty in existing 
smokers, the paper shows online advertising more commonly reaches youth who have never smoked.  

Dessaix says, “To reduce the impact of online tobacco advertising and branding on young Australians, we 
need to start looking at counter-marketing tactics and monitoring efforts.  

“Continuing to build awareness around the effects of tobacco smoking is crucial to further strengthen anti-
smoking behaviours.” 
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The Cancer Institute NSW continues to support tobacco control measures under the NSW Tobacco 
Strategy 2012-2017 by employing a multi-pronged approach, including; hard hitting media campaigns, 
managing NSW Quitline and iCanQuit website, conducting research, evaluation and monitoring on the 
effectiveness of programs, implementing projects that target priority populations, and providing strategic 
policy advise to the NSW Government on tobacco control. 

1 http://www.phrp.com.au/issues/january-2016-volume-26-issue-1/factors-influencing-reductions-in-smoking-among-australian-
youth/ 

 

The Cancer Institute NSW is Australia’s first statewide government cancer control agency. Established under 
the Cancer Institute (NSW) Act 2003, the Institute is responsible for lessening the impact of cancer by reducing 
cancer incidence, increasing cancer survival, improving quality of life for people living with cancer, and providing 
expert advice on cancer. 
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Support and information to help quit smoking is available from the Quitline (13 78 48) or via the iCanQuit 
website www.icanquit.com.au 
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