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Myths about sun protection
True or false?

True, you can get sun damage  
on windy, cloudy and cool days.

False, fake tan does 
not improve your 
body’s ability to 

protect itself from the 
sun, so you will still 
need sun protection.

False,  
people with  
darker toned  
skin can get  

skin cancer too. 

False, sunscreen is not a suit of 
armour. Use at least SPF 30+ and 

reapply often. Sunscreen should never 
be used to extend the amount of time 

you spend in the sun.

True, most 
Australians get 

enough sun while 
doing everyday 

tasks, like going to 
school or getting 

the mail.

False, the sun can 
be dangerous during 

all sorts of daily 
activities, such as 
playing outdoors, 
walking the dog or 

having a picnic.

False, if your 
natural skin colour 

darkens, it is a 
sign that the sun is 
hurting your skin 
cells even if there 
is no redness or 

peeling.

True, you can get burnt 
through a car window.

The sun can still damage 
your skin on windy,  
cloudy or cool days. 

A fake tan  
darkens the skin, 
protecting the skin 

from the sun.

People with darker toned  
skin are not at risk  

of skin cancer.  

You can stay out 
longer in the sun  

when you are wearing  
SPF 50 than you  
can with SPF 30.

You can spend enough  
time in the sun just  

going about your day.

Only people  
who sunbathe  
get skin cancer. 

If you tan but don’t  
burn, you don’t need to  

use sun protection.

You can get sunburnt  
in the car through  

a window. 
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2.1.10  Agency logo 
Contents 1.0 Our brand 2.0 Brand elements 3.0 Applications 4.0 Co-branding

General principles
Certain business documents such as 
letterhead, envelopes and business cards 
include the lock-up of the NSW Government 
Waratah and the name ‘Cancer Institute’. This 
logo is referred to as the agency logo. 

The common agency logo format must include:

• the NSW Government logo at equal or 
larger height than the name or entity.

• the baseline of the logo should align 
with the baseline of the lowest line of 
type for the name of the entity. 

• the width in points of the vertical line 
which divides the logo and the name of 
the entity is 5% of the height of the 
vertical line. The vertical line has 
rounded caps.

• For colour version of the logo, the 
vertical line is the dark blue of the logo 
colour palette, and black for the single 
(mono) versions. 

Refer to page 28 for the complete list of 
documents which include the agency logo. 
The agency logo is not to be used without 
prior approval from the Strategic 
Communications and Public Affairs Unit. 

Official communications must also include the 
ABN elsewhere in the publication. 


