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Consumer Impact Summary Application
For Chief Investigators – Translational Program Grant

Instructions for Chief Investigators (CIs)
This form will be reviewed by consumer members of the Grants Review Committee, many of whom may not have a scientific background. Please use clear, plain language and avoid jargon. Consumer reviewers will not have access to your full application, so ensure the content below accurately and independently reflects the significance and potential impact of your research on people affected by cancer, including for focus populations from the NSW Cancer Plan (if relevant).

Translational Program Grant – Full Application
Significance (Approx. 300–350 words)
· Describe the problem you are addressing with your research, including the extent and importance of the issue. Describe how consumers have been involved in identifying the problem.
· Explain how the results of your research will have an important positive impact on human lives, including for focus populations (if relevant). Discuss the likelihood of achieving these benefits. 
	








Translation (Approx. 250–300 words)
· Explain how the research will be applied in the real world (over the short, medium and/or long term) to achieve the previously stated benefits. 
· Describe who will be involved in translating the research to achieve these benefits, including how consumers will be involved. 
· Identify barriers to success and how you will address them.
	









Sustainability (Approx. 200–250 words)
Describe how the research will continue, or how findings will be communicated, applied and/or embedded, after the funding period has ended. Describe how consumers will be involved in dissemination and implementation.
	








Team Track Record (Approx. 200–250 words)
Describe your and your team’s experience in undertaking large research projects, and why you are best placed to lead this research. Include any relevant skills, experience, and outcomes achieved. Describe your team’s experience with consumer involvement.
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