
Everyone’s skin reacts differently to sun exposure.  
Some skin types are particularly vulnerable to the sun/UV.

Skin type 1 and 2 are at greatest risk of developing skin 
cancer, so make sure you protect your skin vigilantly.  

Your skin burns more quickly than skin types 3-6.

Always 
burns easily, 

extremely sun 
sensitive

Always burns 
easily, very  

sun sensitive

Sometimes 
burns, minimally 

sun sensitive

Can burn,  
sun sensitive

Can burn, 
sun sensitive

Sun sensitive

Even though skin types 3 to 5 tan, this is still a sign of 
UV damage which can lead to skin cancer, and your skin is 

vulnerable. Remember that your skin becoming darker in the 
sun means it is being damaged. Always protect your skin from 

the sun whenever the UV Index is 3 and above.

Skin type 6 offers more protection 
against UV radiation than other 
skin types, but skin cancers can 

occur in people with very dark skin. 
Always protect your skin when  

UV is 3 or above.

Skin 
type 
one

Skin 
type 
three

Skin 
type 
four

Skin 
type 
five

Skin 
type 
six

Skin 
type 
two

Match your skin to the colour and description that best resembles your own.

Your eyes are 
vulnerable to 
damage from 

UV radiation, so 
wear a hat and 

sunglasses.

Everyone needs to protect their skin. No matter what your skin tone, it is important to protect your skin,  
know what is normal for you, and see your doctor if you notice any changes.

What’s my skin type?
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2.1.10  Agency logo 
Contents 1.0 Our brand 2.0 Brand elements 3.0 Applications 4.0 Co-branding

General principles
Certain business documents such as 
letterhead, envelopes and business cards 
include the lock-up of the NSW Government 
Waratah and the name ‘Cancer Institute’. This 
logo is referred to as the agency logo. 

The common agency logo format must include:

• the NSW Government logo at equal or 
larger height than the name or entity.

• the baseline of the logo should align 
with the baseline of the lowest line of 
type for the name of the entity. 

• the width in points of the vertical line 
which divides the logo and the name of 
the entity is 5% of the height of the 
vertical line. The vertical line has 
rounded caps.

• For colour version of the logo, the 
vertical line is the dark blue of the logo 
colour palette, and black for the single 
(mono) versions. 

Refer to page 28 for the complete list of 
documents which include the agency logo. 
The agency logo is not to be used without 
prior approval from the Strategic 
Communications and Public Affairs Unit. 

Official communications must also include the 
ABN elsewhere in the publication. 


