
Introduction
Students aged 12-17 years in NSW are 
more likely than any other age group to 
get sunburnt and are least likely to wear 
protective clothing, sunglasses or a sun-
safe/wide brimmed hat.1

After completing a review of skin cancer 
prevention campaigns at Real stories: 
secondary school resource (https://
www.cancer.org.au/preventing-cancer/
sun-protection/sunsmart-schools/real-
stories-secondary-school-resource.html), 
this activity offers students the opportunity 
to document their change in knowledge and 
understanding.

Purpose: What kind of thinking does this  
routine encourage?
This routine helps students to reflect on 
their thinking about the topic and explore 

how and why their thinking has changed. 
It can be useful in consolidating new 
learning as students identify their new 
understandings, opinions, and beliefs. 

By examining and explaining how and why 
their thinking has changed, students are 
developing their reasoning abilities and 
recognising cause and effect relationships.

Application: When and where can it  
be used?
This routine can be used whenever students’ 
initial thoughts, opinions, or beliefs may 
have changed as a result of learning. For 
instance, after reading new information, 
watching a film, listening to a speaker, 
having a class discussion, at the end of a 
unit of study, and so on.

1Adapted from Visible Thinking by Project Zero and licensed under a Creative Commons Attribution-Non-commercial 4.0 International License.

Remind students of the topic you want them to consider.  
Have students write a response using each of the sentence stems:
•	 I used to think...
•	 But now, I think...

I used to think... 
but now I think 
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General principles
Certain business documents such as 
letterhead, envelopes and business cards 
include the lock-up of the NSW Government 
Waratah and the name ‘Cancer Institute’. This 
logo is referred to as the agency logo. 

The common agency logo format must include:

• the NSW Government logo at equal or 
larger height than the name or entity.

• the baseline of the logo should align 
with the baseline of the lowest line of 
type for the name of the entity. 

• the width in points of the vertical line 
which divides the logo and the name of 
the entity is 5% of the height of the 
vertical line. The vertical line has 
rounded caps.

• For colour version of the logo, the 
vertical line is the dark blue of the logo 
colour palette, and black for the single 
(mono) versions. 

Refer to page 28 for the complete list of 
documents which include the agency logo. 
The agency logo is not to be used without 
prior approval from the Strategic 
Communications and Public Affairs Unit. 

Official communications must also include the 
ABN elsewhere in the publication. 

https://www.cancer.org.au/preventing-cancer/sun-protection/sunsmart-schools/real-stories-secondary-school-resource.html
https://www.cancer.org.au/preventing-cancer/sun-protection/sunsmart-schools/real-stories-secondary-school-resource.html


2Adapted from Visible Thinking by Project Zero and licensed under a Creative Commons Attribution-Non-commercial 4.0 International License.

1 Cancer Institute NSW. 2019. Sun protection behaviours in NSW, 2017. Sydney: 
Cancer Institute NSW, 2019

Launch: What are some tips for starting 
and using this routine?
Explain to students that the purpose of 
this activity is to help them reflect on their 
thinking about the topic and to identify how 
their ideas have changed over time. For 
instance:

When we began this study of skin cancer 
prevention campaigns, you all had some 
initial ideas about it and what it was all 
about. In just a few sentences, I want to 
write what it is that you used to think about 
skin cancer campaigns. Take a minute 
to think back and then write down your 
response to “I used to think…”

Now, I want you to think about how your 
ideas about skin cancer campaigns have 
changed as a result of what we’ve been 

studying/doing/discussing. Again, in just 
a few sentences write down what you now 
think about skin cancer campaigns. Start 
your sentences with, “But now, I think…”

Have students share and explain their 
shifts in thinking. Initially it is good to 
do this as a whole group so that you can 
probe students’ thinking and push them to 
explain. Once students become accustomed 
to explaining their thinking, students can 
share with one another in small groups  
or pairs.

Student worksheet next page 
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3

Review the skin cancer prevention campaigns at Real stories: secondary 
school resource (https://www.cancer.org.au/preventing-cancer/sun-
protection/sunsmart-schools/real-stories-secondary-school-resource.html) 

Complete the exercise below.

Links to other Internet sites are provided in these teaching resources for information only. Although care has been taken in providing these links as suitable resources to encourage student engagement, due to the changing 
nature of the Internet content, it is the responsibility of users to make their own investigations, decisions and enquiries about the information retrieved from other Internet sites.

I used to think...

but now I think...

I used to think... 
but now I think 
Skin cancer campaigns
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