
Sun protection behaviours in NSW (page 6)
What proportion of students always or often used sunscreen and protective clothing, and 
sought shade in 2017?

Priority population (Figure 2, pages 6 & 7)
What do you think are the three groups of Australians that experience the highest risk 
relating to sun exposure, sunburn, and sun protection behaviours?

Sun protection behaviours of secondary school students (page 41)
Considering sun protection behaviours in secondary school students between 2014 and 2017, 
indicate if you think the trend went up or down (providing percentage increase or decrease) 
for the following measures. See next page >

The following questions could be used as part of a Poll Everywhere, Mentimeter 
or similar survey which is designed to collect data and display it collaboratively 
on the screen as an interactive introductory activity. 

This worksheet can also be printed and completed. 

Information has been sourced from Sun protection behaviours in NSW, 
2017, Cancer Institute NSW: https://www.cancer.nsw.gov.au/sun-protection-
behaviours

Sun protection  
behaviours in NSW
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2.1.10  Agency logo 
Contents 1.0 Our brand 2.0 Brand elements 3.0 Applications 4.0 Co-branding

General principles
Certain business documents such as 
letterhead, envelopes and business cards 
include the lock-up of the NSW Government 
Waratah and the name ‘Cancer Institute’. This 
logo is referred to as the agency logo. 

The common agency logo format must include:

• the NSW Government logo at equal or 
larger height than the name or entity.

• the baseline of the logo should align 
with the baseline of the lowest line of 
type for the name of the entity. 

• the width in points of the vertical line 
which divides the logo and the name of 
the entity is 5% of the height of the 
vertical line. The vertical line has 
rounded caps.

• For colour version of the logo, the 
vertical line is the dark blue of the logo 
colour palette, and black for the single 
(mono) versions. 

Refer to page 28 for the complete list of 
documents which include the agency logo. 
The agency logo is not to be used without 
prior approval from the Strategic 
Communications and Public Affairs Unit. 

Official communications must also include the 
ABN elsewhere in the publication. 

https://www.cancer.nsw.gov.au/getattachment/7ec5f3be-b267-4b02-bea5-2dc707e0dc18/Sun-protection-behaviours-in-NSW-2017.pdf
https://www.cancer.nsw.gov.au/getattachment/7ec5f3be-b267-4b02-bea5-2dc707e0dc18/Sun-protection-behaviours-in-NSW-2017.pdf


Statistic Trend  
(up or down)

Percentage  
increase or  
decrease

Always/Usually exposed to the sun between 11am and 3pm

Always/Usually sought shade

Always/Usually wore a sun-safe hat (not a cap)

Always/Usually applied SPF 30+ sunscreen

Always/Usually wore protective clothing

Always/Usually wore sunglasses

Got sunburnt two or more times over the last summer

Tried to get a tan two or three times over the last summer

Statistic Trend (up or down)

Age: 14 years old

Age: 15 years old

Age: 16 years old

Gender: Male

Gender: Female

Skin type 1 and 2

Skin type 3

Skin type 4 and above

Sun protection behaviours of secondary school students (page 41)

Sun exposure (page 42-44)
Proportion of population always or often exposed to the sun. Consider each of the 
sections below in terms of the trend increasing or decreasing between 2007 and 2016.

Links to other Internet sites are provided in these teaching resources for information only. Although care has been taken in providing these links as suitable resources to encourage student engagement, due to the changing 
nature of the Internet content, it is the responsibility of users to make their own investigations, decisions and enquiries about the information retrieved from other Internet sites.
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