
Charts tab: 
What was the percentage of adults and adolescents (persons) reporting getting 
sunburnt on summer weekends during 2016-17? 

Why do you think there are differences between adults and adolescents, and males 
and females, in reference to the proportion of adults and adolescents reporting getting 
sunburnt on summer weekends, 2016-17?

What was the percentage of adults and adolescents (persons) reporting the use of two 
or more sun protection behaviours on summer weekends during 2016-17? 
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2.d Sunburn and  
sun protection

Review the information available at Sunburn and Sun Protection, National Cancer 
Control Indicators: https://ncci.canceraustralia.gov.au/prevention/sun-exposure/
sunburn-and-sun-protection. Complete each question below.
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2.1.10  Agency logo 
Contents 1.0 Our brand 2.0 Brand elements 3.0 Applications 4.0 Co-branding

General principles
Certain business documents such as 
letterhead, envelopes and business cards 
include the lock-up of the NSW Government 
Waratah and the name ‘Cancer Institute’. This 
logo is referred to as the agency logo. 

The common agency logo format must include:

• the NSW Government logo at equal or 
larger height than the name or entity.

• the baseline of the logo should align 
with the baseline of the lowest line of 
type for the name of the entity. 

• the width in points of the vertical line 
which divides the logo and the name of 
the entity is 5% of the height of the 
vertical line. The vertical line has 
rounded caps.

• For colour version of the logo, the 
vertical line is the dark blue of the logo 
colour palette, and black for the single 
(mono) versions. 

Refer to page 28 for the complete list of 
documents which include the agency logo. 
The agency logo is not to be used without 
prior approval from the Strategic 
Communications and Public Affairs Unit. 

Official communications must also include the 
ABN elsewhere in the publication. 

https://ncci.canceraustralia.gov.au/prevention/sun-exposure/sunburn-and-sun-protection
https://ncci.canceraustralia.gov.au/prevention/sun-exposure/sunburn-and-sun-protection


Current status tab: 
Prevalence refers to the number of cases that are present in a particular 
population at a specific time.
What is the difference in the reported prevalence of sunburn on summer 
weekends between adolescent males and females?

Trends tab: 
Was the adjusted sunburn prevalence for adults higher or lower in 2016-17 
compared to 2010-11?

What was the reported use of a combination of two or more sun protection 
behaviours on summer weekends for adolescents that live in the city compared 
to adolescent non-city residents? 

Was the adjusted sunburn prevalence for adults higher or lower among females 
in 2016-17 compared to 2010-11?

Was the adjusted sunburn prevalence for adults higher or lower among males in 
2016-17 compared to 2010-11?
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1.f.

Links to other Internet sites are provided in these teaching resources for information only. Although care has been taken in providing these links as suitable resources to encourage student engagement, due to the changing 
nature of the Internet content, it is the responsibility of users to make their own investigations, decisions and enquiries about the information retrieved from other Internet sites.
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