
Introduction
Wearing sunscreen is one of the five 
behaviours that protects our skin from the 
sun/UV. This exercise asks students to view 
a video of sunscreen filtering or blocking UV 
and reflect about what it makes them think 
and wonder about.

Purpose: What kind of thinking does this  
routine encourage?
This routine encourages students to 
make careful observations and thoughtful 
interpretations. It helps stimulate curiosity 
and sets the stage for inquiry.

Application: When and where can it  
be used?
Use the routine at the beginning of a new 
unit to motivate student interest or try 
it with an object that connects to a topic 
during the unit of study. Consider using  
the routine with an interesting object near 
the end of a unit to encourage students  
to further apply their new knowledge  
and ideas.

Adapted from Visible Thinking by Project Zero and licensed under a Creative Commons Attribution-Non-commercial 4.0 International License.

Launch: What are some tips for starting 
and using this routine?
Ask students to make an observation about 
the video and follow up with what they think 
might be going on. Encourage students to 
support their interpretation with reasons. 
Ask students to think about what this makes 
them wonder about the topic.

The routine works best when a student 
responds by using the three stems together 
at the same time, i.e., “I see..., I think..., 
I wonder....” However, you may find that 
students begin by using one stem at a time, 
and that you need to scaffold each response 
with a follow up question for the next stem.
The routine works well in a group discussion 
but in some cases, you may want to ask 
students to try the routine individually, 
writing down or thinking about their ideas 
before sharing with classmates.

Student responses to the routine can 
be recorded so that a class chart of 
observations, interpretations and 
wonderings is made for all to see and return 
to during the course of study.

Student worksheet next page 

A routine for exploring visual content
What do you see?  What do you think about that?  What does it make you wonder?

See, think, wonder
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General principles
Certain business documents such as 
letterhead, envelopes and business cards 
include the lock-up of the NSW Government 
Waratah and the name ‘Cancer Institute’. This 
logo is referred to as the agency logo. 

The common agency logo format must include:

• the NSW Government logo at equal or 
larger height than the name or entity.

• the baseline of the logo should align 
with the baseline of the lowest line of 
type for the name of the entity. 

• the width in points of the vertical line 
which divides the logo and the name of 
the entity is 5% of the height of the 
vertical line. The vertical line has 
rounded caps.

• For colour version of the logo, the 
vertical line is the dark blue of the logo 
colour palette, and black for the single 
(mono) versions. 

Refer to page 28 for the complete list of 
documents which include the agency logo. 
The agency logo is not to be used without 
prior approval from the Strategic 
Communications and Public Affairs Unit. 

Official communications must also include the 
ABN elsewhere in the publication. 

https://creativecommons.org/licenses/by-nc/4.0/


I see

I wonderI think
What do you think is happening?

(Start with “I think…”)

What do you see?
(You may want to start with “I see a video of people putting on sunscreen…”)

What does it make you wonder?
(Start with “I’m wondering…”)
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If you protect your skin from ultraviolet (UV) radiation, you reduce your risk 
of skin cancer.

Watch the ‘How the sun sees you’ video (https://www.youtube.com/
watch?v=o9BqrSAHbTc) and complete the activity below.

You can use the other side of the paper if you want to draw.

Can you prevent yourself and others from getting sunburnt?

See, think, wonder

Links to other Internet sites are provided in these teaching resources for information only. Although care has been taken in providing these links as suitable resources 
to encourage student engagement, due to the changing nature of the Internet content, it is the responsibility of users to make their own investigations, decisions and 
enquiries about the information retrieved from other Internet sites.C
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