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1. Why is the sun damaging to humans? 

2. What are UVA and UVB rays, and how do they affect humans? 

3. How does sunscreen protect your skin? 

In NSW, UV levels are high enough to cause damage to skin 10 out of 12 
months of the year.

Watch the Behind the News Sun Safety video and answer the questions 
below. https://www.abc.net.au/btn/classroom/sun-safety/10533484

Behind the news:
sun safety
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General principles
Certain business documents such as 
letterhead, envelopes and business cards 
include the lock-up of the NSW Government 
Waratah and the name ‘Cancer Institute’. This 
logo is referred to as the agency logo. 

The common agency logo format must include:

• the NSW Government logo at equal or 
larger height than the name or entity.

• the baseline of the logo should align 
with the baseline of the lowest line of 
type for the name of the entity. 

• the width in points of the vertical line 
which divides the logo and the name of 
the entity is 5% of the height of the 
vertical line. The vertical line has 
rounded caps.

• For colour version of the logo, the 
vertical line is the dark blue of the logo 
colour palette, and black for the single 
(mono) versions. 

Refer to page 28 for the complete list of 
documents which include the agency logo. 
The agency logo is not to be used without 
prior approval from the Strategic 
Communications and Public Affairs Unit. 

Official communications must also include the 
ABN elsewhere in the publication. 

https://www.abc.net.au/btn/classroom/sun-safety/10533484
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4. What components in sunscreen should we look for before purchasing it?

5. How often do you need to reapply sunscreen and how long before 
it starts to take affect?

6. What are the warning signs of skin cancer?  
What should people do if they notice something?
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7.  Why is vitamin D important to the human body? 
Find out how you can get enough sun for vitamin D without increasing your risk of  
skin cancer. Investigate how clothing, the time of day and year, geographical location  
and skin type can all affect the amount of vitamin D your body makes.

8. Survey students at your school about their behaviour when outside 
during the day. 
Ask students if they tan or sunbake, and how they protect themselves from the sun’s rays. 
(e.g. do they tan or sunbake) and protecting themselves from the sun’s rays.  
Include questions about wearing protective clothing and sunglasses, applying sunscreen  
and seeking shade (slip, slop, slap, seek and slide). What do the survey results indicate?

Evaluate and create

Links to other Internet sites are provided in these teaching resources for information only. Although care has been taken in providing these links as suitable resources to encourage student engagement, due to the changing nature 
of the Internet content, it is the responsibility of users to make their own investigations, decisions and enquiries about the information retrieved from other Internet sites.
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