
Orientation: 
The narrator (you) tells the 
audience: who is in the story, 
when it is happening, where it is 
happening and what is going on. 
Tips: use descriptive words to 
describe characters and settings.

Complication: 
The narrator tells about something 
that will begin a chain of events. 
These events will affect one or 
more of the characters. The 
complication is the trigger.

Sequence of events: 
The narrator tells how the 
characters react to the 
complication. Include their  
feelings and what they do.

Resolution: 
The complication is sorted out and 
the problem is solved. Sometimes 
the story ends with a moral or 
message or a ‘twist’!

Students aged 12-17 years in NSW are more likely than any other age group to get 
sunburnt and are least likely to wear protective clothing, sunglasses or a sun-safe hat. 
Fifty-eight per cent of secondary school students in NSW have a preference for a tan and 
46% have tried to get a tan in the last year.

Investigate the demographic factors that influence the chance of developing skin cancer. 

Identify the key factors that influence a young person to decide to use sun-safe 
behaviours using the narrative scaffold below to help you structure your story.

Narrative scaffold
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2.1.10  Agency logo 
Contents 1.0 Our brand 2.0 Brand elements 3.0 Applications 4.0 Co-branding

General principles
Certain business documents such as 
letterhead, envelopes and business cards 
include the lock-up of the NSW Government 
Waratah and the name ‘Cancer Institute’. This 
logo is referred to as the agency logo. 

The common agency logo format must include:

• the NSW Government logo at equal or 
larger height than the name or entity.

• the baseline of the logo should align 
with the baseline of the lowest line of 
type for the name of the entity. 

• the width in points of the vertical line 
which divides the logo and the name of 
the entity is 5% of the height of the 
vertical line. The vertical line has 
rounded caps.

• For colour version of the logo, the 
vertical line is the dark blue of the logo 
colour palette, and black for the single 
(mono) versions. 

Refer to page 28 for the complete list of 
documents which include the agency logo. 
The agency logo is not to be used without 
prior approval from the Strategic 
Communications and Public Affairs Unit. 

Official communications must also include the 
ABN elsewhere in the publication. 


